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Each year at this time, I look forward and predict trends in social media for the coming year. But first, I look back at my

predictions from last year (http://blogs.hbr.org/cs/2010/12/six_social_media_trends_for_20_1.html) . How'd I do? Not

bad.

Social media continues to move forward toward business integration, a trend that I identified last year. In a joint study

(http://www.buddymedia.com/newsroom/2011/10/booz-company-and-buddy-media-research-highlights-capabilities-

key-to-capturing-value-from-social-media/) from Booz Allen and social platform developer Buddy Media, 57 percent of

businesses surveyed plan to increase social media spending, while 38 percent of CEO's label social as a high

priority.

I was also partially accurate in predicting that Google would "strike back" in 2011. They did, with Google Plus, a

formidable initiative that acts as Google's "social layer

(http://darmano.typepad.com/logic_emotion/2011/07/google_plus2.html) " to the Web. Part social network and part

social search, Google Plus has industry observers scratching their heads, wondering if Facebook will be given a run

for their money or if the service evolves into something complimentary in a highly social Web.

I had one big swing-and-miss on Facebook's intrusion in the location-based services war. While Facebook still

supports location tracking in a number of ways, it has not put Foursquare out of business. Foursquare still enjoys a

niche audience of highly active participants who enjoy telling the world where they are and post pictures to prove it. It is

however worth noting that Facebook recently acquired (http://www.digitalspy.co.uk/media/news/a354447/facebook-

announces-expansion-buys-gowalla.html) location based network Gowalla, so continue to watch this space.

So what can we expect in 2012 in a world that seems to grow ever connected by the hour? Here are six predictions to

ponder, in no particular order:

Convergence Emergence. For a glimpse into how social will further integrate with "real life," we can look at what Coca

Cola experimented with (http://www.psfk.com/2010/08/rfid-bracelet-brings-facebook-to-the-real-world.html) all the way

back in 2010. Coke created an amusement park where participants could "swipe" their RFID-equipped wristbands at

kiosks, which posted to their Facebook account what they were doing and where. Also, as part of a marketing

campaign, Domino's Pizza posted feedback (http://mashable.com/2011/07/25/dominos-comments-times-square/) ²

unfiltered feedback ² on a large billboard in Times Square, bringing together real opinions from real people pulled

from a digital source and displayed in the real world. These types of "trans-media" experiences are likely to define

"social" in the year to come.

The Cult of Influence. In much the same way that Google has defined a system that rewards those who produce

findable content, there is a race on to develop a system that will reward those who wield the most social influence.

One particular player has emerged, Klout, determined to establish their platform as the authority of digital influence.

Klout's attempt to convert digital influence into business value (http://klout.com/corp/perks) underscores a much bigger

movement which we'll continue to see play out in the next year. To some degree everyone now has some digital

influence (http://blogs.hbr.org/cs/2011/01/the_six_pillars_of_the_new_inf.html) (not just celebrities, academics, policy

makers or those who sway public opinion). But for the next year, the cult of influence becomes less about consumer

plays like Klout and more about the tools and techniques professionals use to "score" digital influence and actually

harness, scale and measure the results of it.
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Gamification Nation. NR ZH'UH QRW WDNLQJ DERXW YLGHR JDPHV. RDWKHU, JDPH-OLNH TXDOLWLHV DUH HPHUJLQJ ZLWKLQ D

QXPEHU RI VRFLDO DSSV LQ \RXU EURZVHU RU PRELOH GHYLFH. FURP OHYHOV, WR OHDGHUERDUGV, WR EDGJHV RU SRLQWV, UHZDUGV

IRU SDUWLFLSDWLRQ DERXQG. IW'V OLNHO\ WKDW WKH WUHQG ZLOO KDYH WR HYROYH JLYHQ KRZ FRPSHWLWLRQ IRU RXU WLPH DQG DWWHQWLRQ WKLV

JDPLQJ FUHDWHV. PULPDULO\, JDPLILFDWLRQ KDV EHHQ XVHG LQ FRQVXPHU VHWWLQJV, EXW ORRN IRU LW LQ RWKHU DUHDV IURP HR, WR

JRYHUQPHQW, KHDOWKFDUH DQG HYHQ EXVLQHVV PDQDJHPHQW (KWWS://ZZZ.QHZFRPPEL].FRP/FRXOG-JDPLILFDWLRQ-UHSODFH-

PDQDJHPHQW) . PHUKDSV QHJRWLDWLQJ \RXU QH[W UDLVH ZLOO EH WLHG WR \RXU SRVLWLRQ RQ WKH FRPSDQ\'V GLJLWDO OHDGHUERDUG.

Social Sharing. IGHDV, RSLQLRQV, PHGLD, VWDWXV XSGDWHV DUH DOO SDUW RI ZKDW PDNHV VRFLDO PHGLD D SRZHUIXO DQG RIWHQ

GLVUXSWLYH IRUFH. TKH PHGLD LQGXVWU\ ZDV RQH RI WKH ILUVW WR XQGHUVWDQG WKLV, DGGLQJ VKDULQJ RSWLRQV WR FRQWHQW, ZKLFK

OHG WR PRUH SDJH YLHZV DQG EHWWHU VWDWXV LQ VHDUFK UHVXOWV. WKDW FRPHV QH[W LQ VRFLDO VKDULQJ LV PRUH FORVHO\ DOLJQHG

ZLWK H-FRPPHUFH RU ZHE WUDQVDFWLRQV. FRU H[DPSOH, SHDUV DOORZV D XVHU WR VKDUH

(KWWS://ZZZ.HGHOPDQGLJLWDO.FRP/2011/10/13/SOHDVH-VWHDO-WKLV-LGHD/) D SURGXFW RU UHYLHZ ZLWK WKHLU QHWZRUNV GLUHFWO\

IURP WKH VLWH. SKDULQJ WKDW YDFDWLRQ \RX MXVW ERRNHG, RU UHFRPPHQGLQJ D SURGXFW, RU VHUYLFH IURP DQ\ VLWH WR D VRFLDO

QHWZRUN LV ZKHUH VKDULQJ JRHV QH[W. WH SUREDEO\ GRQ'W NQRZ ZKDW ZH DUH ZLOOLQJ WR VKDUH XQWLO ZH VHH WKH RSWLRQ WR GR

LW.

Social Television. FRU PDQ\ RI XV, ZDWFKLQJ WHOHYLVLRQ LV DOUHDG\ D VRFLDO DFW, ZKHWKHU LW'V WDONLQJ WR WKH SHUVRQ QH[W WR

\RX, RU WH[WLQJ, WZHHWLQJ, DQG FDOOLQJ IULHQGV DERXW ZKDW \RX'UH ZDWFKLQJ. BXW WHOHYLVLRQ LV DERXW WR EHFRPH D VRFLDO

H[SHULHQFH LQ D ELJJHU DQG EURDGHU VHQVH. TKH X FDFWRU QRZ DOORZV YRWLQJ YLD TZLWWHU

(KWWS://DGDJH.FRP/DUWLFOH/PHGLDZRUNV/WZHHW-SDUWQHUVKLS-SD\V-[-IDFWRU/231102/) DQG KLJKOLJKWV RWKHU VRFLDO SURPRWLRQV,

ZKLFK HQFRXUDJHV YLHZHUV WR WDS VRFLDO QHWZRUNV ZKLOH WKH\ ZDWFK. AQRWKHU ZD\ PHGLD FRQVXPSWLRQ LV EHFRPLQJ

VRFLDO FRPHV IURP D QHWZRUN FDOOHG GHW GOXH (KWWS://JHWJOXH.FRP) ZKLFK DFWV DV VRPHWKLQJ RI D FRXUVTXDUH IRU PHGLD.

PDUWLFLSDQWV FDQ "FKHFN-LQ" WR WKHLU IDYRULWH VKRZV (RU RWKHU IRUPV RI PHGLD) DQG FROOHFW VWLFNHUV WR WHOO WKH ZRUOG ZKDW

SURJUDPV WKH\ ORYH. WDWFK IRU PRUH RI WKLV WKLV \HDU DV UDWLQJV ULVH IRU VRFLDOO\ LQWHJUDWHG VKRZV.

The Micro Econom\. LDVWO\ DV ZH UROO LQWR 2012, ZDWFK IRU D PRUH VRFLDO DSSURDFK WR VROYLQJ EXVLQHVV SUREOHPV

WKURXJK D VRUW RI PLFUR-HFRQRP\. KLFNVWDUWHU (KWWS://NLFNVWDUWHU.FRP) JLYHV DQ\RQH ZLWK D SURMHFW, WKH RSSRUWXQLW\ WR JHW

WKDW LQLWLDWLYH IXQGHG E\ WKRVH ZKR FKRRVH WR (DQG SDWURQV UHFHLYH VRPHWKLQJ LQ UHWXUQ). A FURZGVRXUFLQJ SODWIRUP IRU

ZRXOG EH LQYHQWRUV FDOOHG QXLUN\ OHWV WKH EHVW SURGXFW LGHDV ULVH WR WKH WRS DQG WKHQ KHOSV WKHP JHW SURGXFHG DQG VROG

ZKLOH WKH "LQYHQWRU" WDNHV D FXW. ALU BQB WXUQV KRPHV LQWR KRWHOV DQG WUDYHOHUV LQWR JXHVWV, SURYLGLQJ ERWK SDUWLHV ZLWK

DQ RSSRUWXQLW\ WR PDNH DQG VDYH PRQH\. TKHVH H[DPSOHV PD\ SRLQW WR D QHZ IXWXUH UHDOLW\ ZKHUH HFRQRPLF YDOXH LV

GLUHFWO\ QHJRWLDWHG DQG H[FKDQJHG EHWZHHQ LQGLYLGXDOV RYHU LQVWLWXWLRQV.

TKHVH DUH D IHZ HPHUJLQJ WUHQGV ZKLFK FRPH WR PLQG. AV ZLWK DQ\WKLQJ, ORRNLQJ WR WKH SDVW RIWHQ JLYHV XV FOXHV IRU

ZKDW PD\ FRPH LQ WKH IXWXUH. POHDVH ZHLJK LQ ZLWK \RXU WKRXJKWV: ZKHUH GR \RX VHH "VRFLDO" JRLQJ LQ 2012?


